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Abstract
The goal of this paper is to exemplify rhetorical criticism to examine an artifact.
Specifically, this paper will use the method of ideological criticism to identify ideologies
embedded in a commercial. In the case of this paper, the commercial being examined is
a Ford truck commercial titled, Ford for the Builders, Built for America. This paper will
identify and explain the ideologies used to advertise Ford trucks. It is important to be
able to identify ideologies embedded in things like commercials in order to not be blind
to cultivation theory. Which is a theory created by Professor George Gerber in the
1960s. Overall, the goal is to identify messages which are communicated through
advertisement. Ford is one of the original American businesses and every person in this
country who has been around television and or the internet has seen their ads. This
paper will identify the meanings they are trying to portray with their ads. Along with why
they would choose to communicate those ideologies in their advertisement. When a
person is able to identify ideologies being portrayed by someone or something else they
can be less affected by them. Moreover, this paper may teach a reader how to embed
meaning into their own rhetoric by comprehending the dissecting of rhetoric.
Key Words: Ideological Criticism, Cultivation theory, Ford
Style: APA

Ford Motor Company is known for being one of the first American motor
companies. Potentially the first American car brand that is still very well known and
accredited. They created the first purpose built truck which was the Ford Model TT in
1918. The Ford F-150 has been the highest selling vehicle and truck in the United
States for more than 40 years. The Ford F150 was first created in 1948. “The Ford F150
trucks were introduced to the United States in 1948. They were known as the Ford
Bonus-Built trucks. They were built on a dedicated truck platform unlike earlier versions
that were built from car chassis during the war” (History of the Ford, 2018). Since the
first F150, Ford has evolved the truck's performance, body style, and the assembly in
which they manufacture them many times. According to Joe Cotton Ford’s website's
article titled History of the Ford F-150, after winning back to back awards in 2018,
“Judges cited overall towing capability, advanced technology functionality and
powertrain performance among their favorite F-150 attributes. They also noted
exemplary on- and off-road driving performance, best-in-class fuel economy and
innovative cab design as F-150 strengths”. Similarly, Carlogos.org names Ford number
4 in most popular car brands being number 2 for the United States. Ultimately, Ford
motor company has established themselves as the American brand since the beginning
and held up their name with the popularity of their F150 truck.
The artifact that will be examined in this paper is a commercial titled, Ford For
The Builders | Built for America | Ford. This commercial was posted to Youtube by Ford
Motor Company on May 1, 2022 which is currently six months ago. It currently has over
168,000 views on Youtube alone. It is one minute and five seconds long. This artifact

includes visuals and audio from a male narrator with a deep voice. The visuals in the
commercial focus on the Ford plant in Dearborn, Michigan.
The method of rhetorical criticism which will be used in this essay is ideological
criticism. Ideological criticism is used to determine what ideologies are being portrayed
through an artifact. An ideology is a shared belief which typically has to do with a social
issue. “Ideologies are sets of social meanings or shared understandings ” (Sankaran,
2020). For example, an ideology is something like believing in same sex marriage. An
ideology is not a position on a personal issue. An example of an opinion on a personal
issue is something like not liking pineapple on pizza. Ideologies usually include either
values/norms, goals, core beliefs, defining events, etc.. It is apparent that ideologies are
reinforced through rhetoric. Popular culture, media, institutions, and religion all reinforce
ideologies. An informational book written by Sonja K. Foss, titled Rhetorical Criticism:
Exploration and Practice, describes Ideological criticism to have a four step process.
The first step in the method is to identify and make a list of the presented elements
within the artifact. The presented elements are the major arguments and or major visual
keys. The second step is to identify the suggested elements. This is done by finding
themes, concepts, or allusions through the list of major presented elements. The third
step is formulating an ideology through clusters within the suggested elements. The
fourth and final step in the method of ideological criticism is to identify functions served
by an ideology. Ultimately, what does the formulated ideology encourage the audience
to think or do? What does the ideology mean? “A number of scholars have contributed
to the development of ideological criticism in the communication field. Among them are:
Teun A. van Dijak Philip C. Wander, Michael Calvin Mcgee etc.” (Foss, 2018).

The first presented element in this artifact is the opening line, “right now it could
seem like the only people that matter are the loudest, those who want to tear things
down then fly away on their own personal spaceships” (Ford, 2022). This line is
presented with someone looking at their iphone. This alludes to the rich who run big
companies or politicians that don’t care about the average people and don’t have to do
with the issues regular Americans do. The next presented element is people in a Ford
factory building trucks and cars. The people range in genders. The people in the
commercial are also presented in a wide range of ethnicities. It shows them all working
hard building trucks in the newly redesigned Ford Factory. The voice over goes on to
say, “they are building things, new things. Things that will change the way we do things.
50 billion dollars committed to electric vehicle things. And you might not know their
names but these people get up everyday working together to move us all forward”
(Ford, 2022). These presented elements are suggesting many things. First of all, the
wide range of people from male to female to black to white to Asian etc., suggest that
Ford represents many different types of people as does America. Secondly, the mention
of electric vehicles suggests that they care about the environment. The third suggestion
is that the people making these Ford trucks represent regular people. Furthermore, the
end of the commercial states “you might not know their names but these people get up
everyday working together to move us all forward” (Ford, 2022). This is important to
note because the beginning talked about people who “matter” tearing things down.
Several questions emerge after viewing this artifact with rhetorical criticism in
mind. What do all of these presented and suggested elements mean when put
together? What is Ford Motor Company trying to convey through their advertisement?

The portrayed ideology within this commercial is that Ford cares about the average
people in America. Ford is American and represents all types of Americans. Ford is built
for Americans needs and is physically built by Americans as well. If you chose Ford, you
are supporting Americans and embodying what it means to be American. The
embodiment of an American is being a hard working individual.
Why would Ford choose these ideologies to convey in their advertisement? The
answer is, they know their audience. Conveying ideologies in advertisement is a
strategic process. They are not only building cars and trucks, they are trying to build
trust. The first major presented element in this artifact, Ford Built, Built for Americans,
pointed out that the big guys who can afford things like “spaceships” don’t care about
the average American person. This is something that most average Americans agree
with. According to a Pew Research Center study, “Trust is an essential elixir for public
life and neighborly relations, and when Americans think about trust these days, they
worry. Two-thirds of adults think other Americans have little or no confidence in the
federal government. Majorities believe the public’s confidence in the U.S. government
and in each other is shrinking, and most believe a shortage of trust in government and
in other citizens makes it harder to solve some of the nation’s key problems” (Rainie et
al., 2019). This is why Ford mentions they aren’t like the “big guys”. By saying that Ford
is built for Americans by Americans and showing the wide range of people who work in
their factories they are building trust with viewers of their advertisement. They are also
using the fact that most people don’t trust the extremely wealthy people so it is
something they know viewers, average Americans, will agree with.

Similar to trust, a basic human need is to feel a sense of belonging. By showing a
wide range of ethnicities and gender, viewers are welcomed into a sense of belonging
by seeing similarities in themselves with who they see on the screen. In turn, this makes
viewers who find similarities in themselves and the commercial more inclined to want to
purchase from Ford. “Perceived similarity operates as a key factor in determining one's
interests” (Pillow, Cassill, 2001). Belonging goes hand in hand with community; we find
a sense of belonging through community. Sharing the ideology that Ford is for
Americans and made by the average American, no matter what race or gender or
wealth status, conveys a sense of community. Community is extremely important to
people which makes it a smart move in advertisement. “Being part of an engaging
community gives us a sense of belonging. It enables us to share personal relatedness
and support perpetual growth of each other, ourselves and our environment” (Clarabut,
2020).
An article posted on May 22, 2022, named the Ford campaign, For the Builders,
to be referring to Elon Musk owner of Tesla, in the beginning of the commercial. A direct
example of who the big guys are. “This voiceover is then ended with a scene of a rocket
ship launch, which is blatantly a shot at Musk’s aerospace company. ‘Right now, it can
seem like the only people who matter are the loudest—the ones who want to tear things
down, and they fly away on their own personal spaceships when things get hard’”.
(Nordund, 2022). Musk founded SpaceX which has been a part of a recent uproar
involving Musk and Jeff Bezos, the owner of Amazon, making trips to space attainable
for civilians, well for the ones who can afford it. “For years now, different spacecraft
have been built with the goal of one day sending tourists to space so they can

experience not only seeing the Earth from up there but also see how vast the galaxy
truly is. Of course, these seats will only be available to those that are rich and can afford
to give away millions of dollars. In fact, according to the great Elon Musk, a seat on one
of these tourist space crafts will cost around $90 million” (Prietz, 2019). This confirms
the ideologies identified within the artifact.
Some readers may wonder why people view commercials like this and are easily
influenced by the embedded ideologies. The reasoning behind this is Cultivation theory.
“Conceptualized by George Gerber in the 1960s and 1970s. . . The theory proposes
that the danger of television lies in its ability to shape not a particular view point about
one specific issue but in its ability to shape people's moral values and general beliefs
about the world. Cultivation theory states that people who consume a lot of television
believe that television represents reality” (Mosharafa, 2015). This in turn, means
whether what is shown on television is the truth, or it is a stereotypical dramatization, or
even a complete lie, many people will assume it is the truth. What they view on
television is cultivated into their perception of reality on how to view the world in the
television viewer's mind. This is especially true when a viewer is not familiar with a
subject. Cultivation theory has pointed out how the media has allowed for many people
to have dramatized views of crime and violence in the world. It has also shown how
racism has been cultivated in minds through the media. This theory has upheld its
credibility through the ever evolving and growing media. The Global Journal of Human
Social Science described Cultivation theory's ability to uphold its credibility in a 2015
article. “Since 2000, over 125 studies have endorsed the theory, which points out its
ability to adapt to a constantly changing media environment” (Mosharafa, 2015).

Many studies involving Cultivation theory, often reference the bad influences media
cultivates. Such as, stereotyped views of different races and dramatized crime and
violence in the world that lead to prejudice views. However, this paper shows that
cultivation theory can be used for more innocent cultivations as well. In this artifact, Ford
wanted to cultivate a friendly view of their company through their advertisement.
Ultimately, the commercial for Ford Motor Company titled, Ford for the Builders,
Built for Americans, has embedded ideologies that Ford represented the average
Americans who are good people. They use the images of their factory and a diverse
group of individuals working with a mix of corresponding words to make viewers feel
invited. Ford advertisers wanted viewers to see themselves in the factory workers. The
artifact was strategically planned to make viewers feel a sense of belonging and
community. This sense of belonging would lead them to wanting to buy from Ford after
viewing their commercial. The artifact wanted people to see Ford Motor Company as
the embodiment of what it means to be an American. An American who gets up and
works hard everyday with good intentions. It was a smart advertisement move for them
in regards to cultivation theory. Correspondingly, they wanted viewers to think they are
against the “big guys” who are excessively rich such as Elon Musk and Jeff Bezos.
They are with the “little guys” who represent the average American. Furthermore, the
mention of Ford investing into electric cars builds upon them caring about people even
more by caring about the environment. Ford used this commercial to cultivate positive
ideologies into viewers minds by sharing these positive ideologies about their company.
All in all, it is useful and important to be able to see embedded ideologies in any type of
media in order to not be blind to cultivation theory. Moreover, it is important to not be

ignorant to what is advertisement vs. what is reality in any given situation. Whether
advertisements are embedding negative things in the minds of viewers or positive
things, it is important to be able to identify that they are not always reality.
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